How satisfied are INREV members?

INREV asked members how
satisfied they are with their
membership.

This information is used to evaluate
our services and to better understand
our members needs going forward.

The survey covered general
satisfaction and all areas of INREV
activities: Professional Standards,
Research and Industry Data,

Public Affairs, Training and Education
and Communications and Events.

Professional Standards

o OF MEMBERS
o USE THE INREV
GUIDELINES

USED AS REFERENCE (39%)

USED FOR IMPLEMENTATION (16%)
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Research & Data

1 97%

RATED THE RESEARCH PROGRAM
AS ‘GOOD’ OR EVEN BETTER.
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Training

Members who would recommend an INREV
training course
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HOW ARE THEY USING THE GUIDELINES TOOLS AND EXAMPLES?

Due diligence questionnaire (DDQ)

@53 29% @ 13%

Standard data delivery sheet (SDDS)

@®39% 39% @ 22%

Debt and derivative disclosures note

® 2% 33% @ 59%

Compliance checklist

@®39% 39% @ 22%

Standard non-disclosure agreement

®14%  33% @ 52%
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Events

Why members attend INREV events
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Public Affairs

Over half of our members consider public
affairs useful in their work

24%

FIND IT
VERY
USEFUL

FIND IT
SOMEWHAT
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Communications Relevance of services Member INREV services rated
representation

Popular sources of information
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E 15% These results feed into the INREV Business Plan 2015-2017.
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8 !0/ This includes plans to promote the INREV Guidelines and its tools, and
WEBINARS o continuing our focus on rich content.
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